
A NEWSLETTER FOR MARYLAND LOTTERY RETAILERS

WE’RE ADDING a new pair  
of Ravens scratch-offs to 
our starting lineup on 

July 22, including one at a new 
price point! Score a couple of 
touchdowns for your instant ticket 
sales with this dynamic duo. 
 This season, we’ve paired a $2 
Ravens game with our first $10  
Ravens scratch-off. Be sure to check 
out the eye-catching hologram of 
the Baltimore Ravens logo on the 
$10 game. We’re the first in the 
Lottery industry to offer an instant 

ticket using the innovative Scratch 
FXtra™ product to create this holo-
gram effect.
 In addition, our Ravens second- 
chance promotion returns. It’s packed 
with fan-favorite prizes along with a 
new option — Pass for Cash. Players 
enter non-winning Ravens scratch-
offs into their My Lottery Rewards 
account and then select a Ravens  
second-chance prize category (see 
list at right).  
     Visit mdlottery.com/ravens  for  
details starting July 22.

SECOND-CHANCE PRIZES 
• Season tickets for 20 years plus 

$10,000 (six finalists)
• $10,000 (six winners) 
• 2019 season tickets plus $500 

shopping spree (three winners)
• 2020 season tickets plus $250 

Ravens Bucks (10 winners)
• Away trip with the team  

(two winners)
• Pass for Cash (10 winners) — Cash 

prize, tickets and parking pass to a 
home game, pregame hospitality 
and chance to win cash during  
on-field activity.     

RAVENS SCRATCH-OFFS: Drive Sales to New Heights

SHADOW, THE CASH4LIFE MASCOT, urges  
you to make sure your employees know that 

the Cash4Life game expands to seven days a week 
in July. Game changes take effect Monday, July 1. 
Need Cash4Life playslips?  
                Order from Tel-Sell at 866-832-1477.

MAKE CASH4LIFE  
CHANGES SEAMLESS
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FIRST, THANK YOU for your successful sales efforts during 
Fiscal Year 2019, which just ended June 30. We’re still 

finalizing the numbers but fully expect that our strong sales, 
especially in the area of scratch-offs, will establish new 
milestones. We appreciate everything you do as we keep 
chasing new records! 

     Details on our Fiscal Year 2019 sales figures will be avail-
able soon at mdlottery.com, and we’ll share more information 
during the October Regional Advisory Board meetings and 
in the October-December issue of Retailer Report.

     But, I really want to congratulate everyone who embraced our new tech-
nology system in the past year. One of the great benefits was the new online 
training module for your employees, available around the clock. Having your 
employees complete the online training will lead to improved customer service 
and sales. And, if you need help logging into the training system, please send 
an email to Scientific Games at lottery-maryland-training@scientificgames.com.
     Finally, we encourage you to take advantage of our web-based reporting  
system, gemRetailer, to view your Lottery sales and business data 24/7. With 
this system, the power to boost your store’s Lottery revenues is at your finger-
tips. You’ll have access to in-depth reports that will help you identify insights 
and trends you can use to supercharge your sales and your commissions! 
     Thanks again for all that do as our Lottery retailer partner.

1800 Washington Blvd., Suite 330 
Baltimore, MD 21230

mdlottery.com  
retailercorner.mdlottery.com 

mdgaming.com

WAVE or Flair Terminal,  
PlayCentral HD (PHD), 

PlayCentral EX (PEX) and 
Player Activated Terminal (PAT) 
888-427-7568 (service issues)

Instant Ticket Vending Machine (ITVM) 
800-820-7406

Instant Ticket Lottery Machine (ITLM)  
(Veterans Services Organizations only) 

800-886-9978

Tel-Sell Orders 
866-832-1477

Retailer Customer Service 
410-230-8800

ACCOUNTING, 1099s, NSF QUESTIONS
accounting.mlgca@maryland.gov

24/7 Problem Gambling Helpline 
800-GAMBLER 

TEXT 1-800-522-4700

VOLUNTARY EXCLUSION PROGRAM 
The Lottery is strongly committed to  

promoting responsible play and encourages 
retailers to display our Voluntary Exclusion 

Program brochure. Questions?  Visit  
mdlottery.com, click on Responsible Play or 

contact Jasmine Countess at 410-230-8798 or 
email jasmine.countess@maryland.gov.

MARYLAND LOTTERY AND GAMING 
Gordon Medenica, director

John Martin, managing director,  
chief revenue officer

Al Ringgold, director of sales

Retailer Report Contributors:
Debbie McDaniel-Shaughney, editor

Mary Clark, graphic designer

Connect with us:

RETAILER REPORT

FY 2020 SIGNALS  
CHANGE, CHALLENGES
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A MESSAGE FROM  
MARYLAND LOTTERY DIRECTOR GORDON MEDENICA

WHAT A GREAT TURNOUT! Our 
April Regional Retailer Advisory 

Board sessions attracted record crowds. 
More than 500 retailers and managers 
attended the 18 sessions in nine cities 
around the state.
     We’re setting up our fall sessions 
for Tuesdays-Thursdays, Oct. 8-24. 
Don’t miss out! Get an update on our 
Fiscal Year 2019 sales highlights, new 
initiatives for FY 2020 and upcoming 
products and promotions.
 Watch your email for an invitation or 
go online to Retailer Corner at  
mdlottery.com in September for the list 
of meetings. See you there! 

FALL ADVISORY BOARD SESSIONS SET

These retailers attended the April 17  
session at Lottery headquarters in Baltimore.

https://mdlottery.com
http://mdlottery.com
http://retailercorner.mdlottery.com
https://www.mdgaming.com
mailto:accounting.mlgca%40maryland.gov?subject=
http://mdlottery.com/about-us/responsible-play
https://mdlottery.com
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HOLLAND WINS QUARTERLY SALES HONORS

CONVENIENCE 
STORES 
1,909

FRATERNAL 
ORGANIZATIONS 

76

OTHER 
428

GROCERY 
STORES 

409

LIQUOR 
STORES 

979

BARS & 
RESTAURANTS 

5954,396

TOTAL RETAILER BASE

CONGRATULATIONS TO Sandra 
Holland of Somerset County 

who won our coveted District Man-
ager of the Third Quarter Award. 
 Holland joined Maryland Lottery 
and Gaming in October 2018 fol-
lowing a short stint as a courthouse 
employee and a 17-year career in 
wholesale sales. She works with 108 
Eastern Shore retailers, primarily 
in Wicomico County. Her previous 
sales job covered much of the same 
territory and involved 156 retailers.
 “This is really fun,” Holland said. 
“This is the best job I’ve ever had in  
my life!” 
 Mary Newman, her regional 
manager, praised Holland for turning 
a sales territory that went unstaffed 
for three months into the top sales 
territory in Region 2. Holland’s  

retailers achieved 109 percent of the 
territory’s sales goals for the quarter 
and 114 percent of the territory’s  
instant ticket sales goals. Newman  
also praised Holland’s customer ser-
vice skills, noting retailers compliment 
Holland’s work.
 “I enjoy interacting with the 
retailers and working with them to 
improve their sales,” Holland said. 
“It’s rewarding and fascinating. I am 
working in partnership with them. If 
we try something and it doesn’t work, 
we evaluate and readjust.”
 Kudos also go to three other nomi-
nees for the honor: Bryan Byers,  
Region 1; John Mandley, Region 3 
and Stanley Harris, Region 4. 
 Congratulations to all four of these 
top performers.

OUR RETAILER NETWORK continues to evolve, 
with 4,396 active retailers on board as of May 10, 

2019. The roster of 368 Expanded Cashing Authority 
Program (XCAP) retailers includes all six of the state’s 
casinos. Three casinos — Hollywood Casino, Live! 
Casino and MGM National Harbor — are authorized 
to cash winning tickets up to $25,000.

    In addition, corporate (chain store) locations 
make up approximately 28 percent of our network. 
The “Other” category shown below features gas 
stations, hardware stores, specialty stores, check 
cashing services, coin-operated laundromats, dry 
cleaners and more. 

District manager Sandra Holland with  
John Martin, chief revenue officer.

2019  LOTTERY RETAILERS BY CATEGORY

SALES
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LAUNCH: Aug. 26
  $2 – Lucky 3 / #455 
   $10,000 top prize (7) 
  $5 – Deal or No Deal™ / #449
   $50,000 top prize 
   Second-chance promotion
  $5 – Deluxe Crossword / #444  
     $50,000 top prize (9)
$10 – The Money Game / #445
    $100,000 top prize (8) 
    

LAUNCH: Sept. 23
  $1 –  Wild Cherry 777 / #447  
   $777 top prize 
  $5 –  88 Fortunes / #435
   Top prize TBA 
$10 – Emerald 10s / #450  
    $100,000 top prize 
$20 – $500,000 Crossword / #446
   $500,000 top prize  
   

LAUNCH: July 22
  $1 – Dollar $ign$ / #406
  $1,000 top prize (40) 
  $2 – Ravens / #441
  $10,000 top prize (12) 
  Second-chance promotion
  $3 – Diamond Bingo / #454  
   $30,000 top prize (5)
  $5 – Hot 5s Hot Streak / #456
  $50,000 top prize (7)
$10 – Ravens / #440
  $100,000 top prize (12) 
  Second-chance promotion

IF YOUR CROSSWORD SCRATCH-OFF PLAYERS are 
like those around the country, they’re going to LOVE 

our new $20 crossword scratch-off! The $500,000  
Crossword extended-play game launches Sept. 23.
 This is our first extended-play game offered at the 
$20 price point. Extended-play fans will enjoy the new 
game’s higher top prizes and improved odds of win-
ning. Taking a step up from $10 crossword scratch-offs, 

the $500,000 Crossword game includes bonus areas 
and multipliers to boost players’ fun.
     “Extended-play games provide us with consistent and 
reliable sales,” said Leslie Mitchell, Lottery instant ticket 
product manager. “Offering a crossword-style game at 
this price point is another way to help grow our sales.”
     Maryland joins 11 other states that offer $20 cross-
word games with top prizes of $150,000 and up.

POPULAR $20 CROSSWORD GAME ON ITS WAY

SCRATCH-OFF UPDATE

UPDATES
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                                              JOINS  
NYC NEW YEAR’S EVE FESTIVITIES

WHEN THE BALL DROPS in New York City’s Times 
Square on New Year’s Eve, the fun is far from 

over! A group of 300 Powerball players watching the 
festivities together from a special viewing area at a 
Times Square hotel will learn, along with a national 
TV audience, which of them is the first Powerball 
millionaire of 2020!
 Maryland is joining 24 other Powerball jurisdic-
tions to offer the First Powerball Millionaire of 2020 / 
New Year’s Rockin’ Eve promotion. The TV audience 
will see the $1 million prize awarded LIVE just after 
the ball drops.

HOW IT WORKS
     The Maryland Lottery’s second-chance promotion 
runs Aug. 26-Oct. 6. Maryland players who purchase 

and enter Powerball tickets into their My Lottery Rewards 
accounts can opt in if they wish to enter this promotion. 
On Oct. 7, we will select five Maryland winners from 
these entries.
     Our winners will each receive a trip for two to the Big 
Apple with a four-day, three-night stay at the Crowne 
Plaza Times Square Manhattan. The promotion includes 
all meals, $250 in spending cash, two gift bags valued 
at $100 each, two tickets to a Radio City Rockettes show 
and a Hudson River dinner cruise.
 On New Year’s Eve, winners will attend an exclusive 
dinner and party with a view of the ball drop. A national 
audience will tune into the gathering to watch as a ball 
machine drawing selects the $1 million Powerball   
winner.
 For details, visit mdlottery.com/rewards starting  
Aug. 26.

Report the issue immediately to Scientific Games at 888-427-7568.  
Their technician will help get your games running smoothly.

RACETRAX, KENO MONITORS DOWN?
DON’T 
WAIT!

Points for Drawings Include:  
Trip to Las Vegas, Weber® Grill,   

Lawn Mower package and more!  

PROMOTIONS

Second-Chance Promotions Include:  
Home Run Riches, I LOVE LUCY™, Ravens,  

Skee-Ball® and The Price is Right®. 
Visit mdlottery.com/rewards.

https://www.mdlottery.com/games/powerball/
https://mdlottery.com/rewards
https://mdlottery.com/rewards
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REMINDERS RESPONSIBLE GAMING (RG)

WANT A LOTTERY LOGO SIGN?

         RG Contact Info  
You can print out this infor-
mation from your terminal 
to discreetly give customers. 
Your district manager can 
show you how.

RG Cards / Voluntary    
  Exclusion Program  
         Brochures 
Keep a supply on hand; 
ask your district man-
ager how to restock.

      Webinar 
All employees  
should review 
the RG webinar 
available through 
e-learning.

                     Be Vigilant 
Keep a direct line of sight from your 
register to your PHD or PEX machine. 
If underage customers try to buy 
games, you can temporarily deacti-
vate the units by remote control.

KUDOS TO our seven BILLION 
DOLLAR CHALLENGE™ con-

testants, who were among 99 U.S. 
players who visited Las Vegas in 
April to try to win up to $1 billion 

in the BILLION DOLLAR CHALLENGE™ game show. The 
promotion was tied to our WILLY WONKA GOLDEN  
TICKET™ scratch-off game.

(From left to right) Shantele Smoak of Riverside, Pragati Sidh of Reisterstown, Clarissa Clayton of Columbia, Karen Leonardi of Essex,  
Inez Dixon and Christopher Taroli, both of Silver Spring, and Lisa Taylor of Landover.

     We selected our contestants at random from  
more than 2.7 million entries in the promotion. Our 
players each won round-trip airfare for two to Las 
Vegas, deluxe hotel accommodations for three nights 
and $1,000 spending money. Each of our seven con-
testants won another $1,000 at the game show event. 
Thanks to all who encouraged players to enter this 
promotion!

CONGRATULATIONS, WINNERS!

THESE ILLUMINATED SIGNS offer three options: a solid light, a flashing mode or a star-
burst (preferred) mode. Make sure an electric supply is available near the light. Hang one in 
your window or in your store to attract Lottery players.
     Signs are now in stock so have your district manager submit your request for one today.

RETAILER NEWS
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* EXPANDED CASHING AUTHORITY PROGRAM RETAILERS (XCAP)

Reason for Selection: 
Since taking over this 
store in October 2017, this 
retailer has completely 
renovated its appearance 
and more than tripled his 
Lottery sales. Nick Patel 
has increased his instant 
ticket facings and moved 
his Lottery operation to 
the front of the store, 
making it much easier for 
his players to buy games.
District Manager:  
David Browne

Reason for Selection: 
This popular store run by  
Manager Paul Kim and 
Retailer Sook Byun is 
working with the Lottery 
to attract new players 
and increase its Lottery 
revenues. The staff is 
always friendly to Lottery 
customers, which helps 
build loyalty. The home 
of two big wins this year, 
the store sold a $1 mil-
lion Win Big scratch-off 
in January and a $50,000 
winning Powerball ticket 
in March. Two big sales in 
2017 featured $100,000 
winning tickets!  
District Manager: 
Lisa Reilly

Reason for Selection: 
The site of many wins, 
this XCAP retailer dis-
plays celebration ban-
ners for two big sales. 
Lucky’s sold a $50,000 
winning Bonus Match 5 
ticket in February and a 
$36,000 winning Keno 
ticket in 2017.  Store 
owners are Andy Patel, 
Danny Patel and Mit Patel. 
District Manager:  
John Mandley

7-ELEVEN #11575, 
OLNEY 

LUCKY’S DELI &  
MARKET, ODENTON*

BELVEDERE PLAZA  
LIQUORS, BALTIMORE

Reason for Selection: 
An XCAP location since 
the program’s start, 
King Liquors provides 
store merchandise or 
Lottery tickets as incen-
tives for players who  
cash winning tickets of 
up to $5,000. “I would 
love to know how 
many free tickets we 
have given out since 
becoming an XCAP 
agent,” said Retailer 
Paul King. In business 
for 31 years, the retailer 
advertises on local TV 
to draw players to his 
location and build his 
Lottery customer base.  
District Manager:  
Joe Stetka

KING LIQUORS,  
ROSEDALE*

REGION 1: Manager Paul Kim and clerk LemLem.

REGION 2: Retailer Paul King

REGION 3: Owner Mit Patel, left, and team member Nick Dhupar.

REGION 4: Retailer Nick Patel

REGION 

 4

REGION 

 3

REGION 

 2

REGION 1 REGION 2

REGION 3 REGION 4

RETAILER SPOTLIGHT

REGION 

 1
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CONGRATULATIONS TO these lucky retailers who sold winning tickets of $20,000 and up, or a winning scratch-off of 
$50,000 and up in April. Check Retailer Corner at mdlottery.com to see the complete monthly lists of lucky retailers.

TERMINAL AND JACKPOT GAMES
RETAILER PRIZE

Woodlawn Shell, Baltimore $41,948
South River Liquors, Edgewater $22,387.50
Coventry Way Exxon, Clinton* $20,489.60

24 Express, Oxon Hill $50,000
7-Eleven #11704, Columbia $50,000
7-Eleven #27075, Upper Marlboro $50,000
All in One Convenience Store, Belcamp* $50,000
Route 40 BP, Baltimore* $50,000
Seabrook BP, Seabrook $50,000
Shoppers #2342, Clinton $50,000

Allentown Liquors, Temple Hills $50,180
Rodman’s Discount Stores, Silver Spring* $20,078

Royal Farms #137, Salisbury $40,000

Short Stop, Cambridge $1,400,000

7-Eleven #36880, Suitland $50,000
Callaway USA Fuel, Callaway* $50,000
High’s #031, Woodsboro $50,000
The Gateway Tavern, Baltimore $50,000

A) Isabella Street Exxon: Manager Jim Finlay with Lottery  
District Manager Sandra Holland.

Wawa #557, Fountain Green $2,000,000 Mega Bucks 

$1,000,000
 
7-Eleven #35282, Laurel Max A Million

 
$250,000

Isabella Street Exxon, Salisbury $250,000 Rich (A) 

$100,000

7-Eleven #34903, Parkville Diamond 10s
Glenn Dale Mini-Mart, Glenn Dale* Power 8s
Laurel Exxon, Laurel $20,000,000 Cash Payout!
Steve’s Beer, Wine & Deli,  
   Gaithersburg $20,000,000 Cash Payout! 

$77,777

East End Liquors, Easton Maryland 7s 

7-Eleven #28956, Union Bridge $50,000 Diamonds
Acme Markets #849, Chestertown Max A Million
Clifton Park Services, Baltimore Stacks of Cash
Galleria Deli, Lutherville $20 Monopoly
Giant #335, Frederick Home Run Riches
Kensington Liberty Deli,  
    Kensington* LOTERIA Grande
Merritt Boulevard Shell, Dundalk* $1,000,000 Blowout
Paul’s Market, Nottingham $2,000,000 Richer (B)
Robinwood Services, Hagerstown Win Big
Seat Pleasant BP, Seat Pleasant* Deluxe Crossword

SCRATCH-OFFS
RETAILER GAME

B) Paul’s Market, Nottingham: Owner Parminder Singh.

$2,000,000

$1,000,000

$250,000

$100,000

$77,777

$50,000

LUCKY RETAILERS: APRIL 2019

https://mdlottery.com

